Kent Younce Exposes Identity Theft of Consumer Finance Industry

When an entire industry has outsiders trying to steal its identity—what can they do about it?
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Identity theft is the subject of consumer installment loan industry meetings across
the United States. On July 12th at the RLNC Finance Association Meeting, the
group agreed that an aggressive educational program and public relations effort is
mandatory. They also agreed it’s important to share with the public and legislators
the many benefits of installment loans for consumers, and point out the many
differences between these loans and other products on the market.

According to Kent Younce, Executive Vice President of Government and Public
Relations for Security Finance, who spoke up at the RLNC Consumer Finance
meeting in Wrightsville Beach, NC, and earlier in Kansas City, MO, this is a major
Issue. “The consumer installment loan industry safely makes responsible loans
and has done so for almost 100 years. In some families, we’ve served the
grandparents, parents, grandchildren and even the great-grandchildren. That
doesn’t happen if you take advantage of people in any way. The industry has one
of the highest consumer satisfaction ratings and for good reason. We are highly
regulated, we follow the rules, and we take consumer protection very seriously.”
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profit activists by a deliberate confusion of terms. These groups have intentionally
confused the legislators, the military and the public. However, over one million
consumers have written their praise and acknowledgement of the service this
industry has provided them. We have to get their stories out there. Their voices
need to be heard.”

Certainly, the consumer activists’ agenda for promoting a different story is about
political gain. Chris McKinley, President of Green Cap Finance in North Carolina,
explained it this way: “There are organizations who consider themselves to be
consumer activists. These activists want to put free enterprise out of business and
don’t care who it is or how excellent their reputation might be. Between
unregulated lenders and these political activists, we are in a business and ethical
battle to protect consumer options and the health of our industry. These
organizations have a vested political and financial interest against consumer
installment lending. They want the business for themselves. That does not serve
the interests of consumers.”

Kent Younce explained that educational efforts have already begun with a national
campaign rolled out in January of this year. “We are very excited about the results
that we are already seeing and the quality of education and communication that is
being provided about the industry. Consumers and experts alike are being given
the opportunity to speak out. This is an important solution to stop the blatant and
misguided identity theft of consumer installment lending, its history and excellent
reputation.”

For more information go to: www.AssociationForinstallmentLending.org and
www.ResponsibleConsumerLoans.org. Also see: www.KentYounce.com.

For more information contact: Christine Robinson, crproduction@charter.net.




